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Who We Serve

e FEcumenical Advocacy Days
» Washington Theological Consortium
o (atholic Mobilizing Network
 Franciscan Action Network
o Support Our Aging Religious
 National Association for Lay Ministry
» Washington Theological Union
o Just Haiti

Allegany Franciscan Ministries
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Social Media Channels

P T O M

Twitter Facebook foursquare Linkedin
YouTube Google+ Tumblr Pinterest
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Barriers to Participation

Technology learning curve
Time

Expectation of instant success
It's a scary place

"I don’t have anything to say”
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Why You Should Participate

Knowledge

Passion

Jnique faith perspective
A responsibility to act
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Communication Strategy

Do you have a communication strategy?

 |ssocial media a part of it?

 Doesthe person doing social media
“have a seat at the table”?

Do you have an organizational voice?

« How do individual voices feed that voice?

 How does faith augment your voices?
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How to Get Started

e Start small

e Build slowly

 Build strategically

« Focusyourtime

e Schedule your activity
 See what others are doing
 Share what others are doing
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A Few Tips

Be succinct

Be accurate

Use proper spelling/grammar
ntegrate “lingo”

Use exclamatory language sparingly
Develop your personality

Think visual
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Tips for Effectiveness

1. Tagging

The process of linking your social media post
using identified markers built into the platform so
that your post is associated with the person/
place / thing you tag, thereby increasing its
visibility and potential for engagement by others

There are two basic types of tagging on
most social media platforms:

A. Tagging via personal Handles
B. Tagging via Platform Tags
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Tips for Effectiveness

Tagging: Via Handles

Handles are ways in which persons, groups or
organizations identify themselves on social media

platforms. They are the "names” by which people,
groups or organizations call themselves when
they are on social media and interacting with

Advocacy Days
@ ELCA Gloczl Musicians group will offer music ministry for #ead2013
National Gathering on #foodjustice: ow ly/it8lo
ornfEhenr
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Tips for Effectiveness
Tagging: Via Handles - Facebook

Exa m p l'eS : [=) status Photo / Video #§ offer, Event +
Are you enjoying our Mational Gathering Mational Council of
_ JOhn Doe Churches of Christ in the USA?
- Jane Anderson S ost |

- Jose Maria Jesus Imenez
- Charlie "Lost in Space” Moore
- Ecumenical Advocacy Days

- The New York Times
- e/ Food Processing
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Tips for Effectiveness
Tagging: Via Handles - Facebook

- Use ([d immediately preceding the
handle you wish to tag. This lets

=) Status Photo / Video # offer, Event +

Facebook know you are looking to tag Are you enjoying our National Gathering National Council of
. . Churches of Christ in the USA?
someone or something via its handle. It = 7 "
allows you to plc_k from a .lISt _and S st |
changes the (@ sign to a highlighted
handle.

- If you are tagging a famous person or larger
organization, make sure you identify their
official Facebook page before you tag!
There can be multiple pages for these
people or organizations and you want to
make sure you identify the official one.

- Tagging multiple handles helps
Increase visibility, but don’t overdo it!

- This is presently the only way to tag in
Facebook, but this may be changing.

- Tagging by handle works the same in all

% Facebook features (including photos and
PERNEMERE videos).
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Tips for Effectiveness
Tagging: Via Handles - Twitter

Advocacy Days (advocacydays 27 Ma
@ What does #foodjustice mean tu those you serve?. @ncccusa
MRCATtweets @NETWORKLobby @OxfamAmerica

PaxChristi_Int @PCUSAWashington #ead2013
Expand +=Reply @ Delete WM Favorite *** More

Examples:

- (@JohnDoe (or @johndoe]
- (djanejanderson
- [(djesusjose
- ([dmooreinspace
- (dadvocacydays
- ([Anytimes
DFD@['DI‘ - (dezfood4u
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Tips for Effectiveness

Tagging: Via Platform Tags - Twitter Hashtags

Advocacy Days (advocacydays 27 M3
@ What does #foodjustice mean to those you serve?. [@ncccusa
NRCATtweets @NETWORKLobby @OxfamAmerica

PaxChristi_Int @PCUSAWashington #ead2013
Expand +=Reply @ Delete WM Favorite *** More

Examples:

- #ead2013

- #foodjustice

- #farmbill

- #FF

- #thingsihate
p[p*tbr - #thingsilove
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Tips for Effectiveness

Tagging: Via Platform Tags - Twitter Hashtags

Advocacy Days
@ What does #foodjustice mean to those you serve?: @ncccusa
MRCATtweets @NETWORKLobby @OxfamAmerica

PaxChristi_Int @PCUSAWashington #ead2013
Expand 4 Reply @ Delete % Favorite *** Maore

- Use the pound sign “#” immediately before the item you tag.

- Hashtags are sensitive to extraneous markings so make sure your
tag (#ead2013) is the right one and not missed due to mis-tagging
(#ead2013!). Also have no more than 2 hashtags in a tweet.

- Track / use certain hashtags to pull special Twitter feeds into your
website (e.g. ead2013.com)

- Associate hashtags you wish to promote with interesting images via
TwitPic
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Tips for Effectiveness

2. Linking via URL shorteners

Incorporating a link to a relevant website into your
soclal media post in a way that reduces the size of
the link and allows those interested to view more
information without overrunning space.

URL shorteners

http://bit.ly http://advocacydays.orq/2013-at-qods-table/associated-activities/other-events/
http://goo.gl becomes

http://bit.ly/XeqQ6Z
nl’_‘ﬂ%fnr
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Tips for Effectiveness
Linking

Note how each platform handles the “visualization” of links.

- Twitter — no visualization; just the text link

- Facebook attempts to pull text from the page’s title, URL,
page content, and possible photos (Facebook Open Graph).
This means images and word choices on your website
matter even more!

Example:

http://advocacydays.org/2013-at-qgods-table/theme/promotional-resources/
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Tips for Effectiveness

3. Scheduling posts across multiple platforms
Using built-in platform features or third-party
applications to create a set of social media posts
to be put on appropriate platforms at scheduled
times.
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http://hootsuite.com/

Tips for Effectiveness

4. Encouraging / Engaging your followers
Taking the time to craft thoughtful, brief, and
Interactive social media posts so that you will
naturally elicit conversation, dialogue (argument),

and sharing.
Message # -
Encourage followers to stay up

v Get Notificati —
to date on the latest and greatest S e
things you are doing via your v Show in News Feed
Facebook page through the | Add to Interest Lists..

“Get Notifications™ option.
Uriscs
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Tips for Effectiveness

5. Build up your organization’s followers on
social media via staff person sharing and
event-based participation.

Find ways to engage staff / interns / volunteers to

share your official page’s posts or tweets on THEIR
PERSONAL social media feeds. This drives more activity to
your page and gets your message out. Make use of event
activities by engaging participants on social media.
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Questions
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View This Presentation

com o L [———
' 73 5 i iy AT #EAD2013

Pesisphere Media is thrilled and honored
to be & part of the 2013 Mational
Gathering — and to have helpaed E/
launch a renewed i
advance of this yesars event.

about our work on this exciting endeawvor.

ECUMENICAL ADVOCACY DAYS Visit AdvocacyDays.org

FOR GLOBAL PEACE WITH JUSTICE fEREsSCiL JEADZOTI ORISR

BEAD2013 TWEETS BEAD2013 IN PICS ABOUT US

@ @IRUSAGovAffairs: Perisphere Media is a digital production studio that designs, implements, manages
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Connect With Us

www.perispheremedia.com

[@PerisphereMedia [Twitter/

Perisphere Media [Facebook]/
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http://www.perispheremedia.com/
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Thank You!
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